
“My Google AdWords strategy was virtually nonexistent. I had experimented on my own and quickly found out that 
I don’t have the time, the knowledge or resources to do it on my own. White Shark Media was helpful in creating an 
online marketing plan and putting it into action.”

Micah Longo

OWNER | THE LONGO FIRM

The Longo Firm is a law firm located in Davie, Florida, that specializes in
personal injury, employment law, and general civil litigation.

Micah Longo, a highly respected South Florida injury and civil trial lawyer,
decided to partner with White Shark Media because he was not getting 
the desired results from Google AdWords.

Micah did not have the time or knowledge required to generate the
success he sought. He came with the end goal of signing more cases and
expanding his offices throughout the state of Florida.

About The Longo Firm

The Challenges

The Legal industry is highly competitive, and costs 
per click are extremely high, which is why it was 
imperative to allocate the budget strategically to 
generate maximum results at a cost that still 
produced a return on investment (ROI).

The client’s previous account was not in good 
shape. Micah was spending money, yet he wasn’t 
receiving any relevant traffic.

Micah had not installed any form of tracking, 
which made it nearly impossible to measure 
results in terms of ROI.







The Goals



PPC Strategist Johanna Velazquez teamed with 
Micah to establish goals for the account that 
would help him generate successful results and 
high return on investment. The goals created 
were:

Generate at least two highly qualified leads 
per month

 Increase traffic that, by default, would 
improve position and gain visibility on search 
engine pages

 Increase visitor engagement on the website



The Solution

Focus on Profitable Services 

A Winning Geo-targeted Keyword Strategy

We designed the campaign based on The Longo Firm’s most profitable services. We created tightly themed 
ad groups based on these services and used keyword variations and modifiers that would help us target our 
audience effectively. We specifically focused on the following areas:

The keyword strategy was designed with the purpose of reaching the right audience. We included zip codes 
and geo-targeted keywords to cover the main locations The Longo Firm serves including:

Car Accident and Injury

Pembroke Pines

Personal Injury

Slip and Fall Cases

Wrongful Death

Broward

North Miami Beach

Palm Beach

Davie

Miami-Dade

Increasing Search Engine Real Estate

We made use of the following ad extensions to enhance the attractiveness and visibility of our ads and promote 
additional information about The Longo Law Firm and its services.

Optimizations and Research to Continuously Improve Results

Through data analysis, we were able to identify unprofitable elements such as keywords, hours of days, days 
of the week, and locations, and removed them from the campaign. 

At the same time, we were able to identify the top performing keywords and implemented strategic bid 
optimizations to capitalize on those elements. The top converting keywords included:

Injury attorney

Personal injury lawyer

Slip and fall law firm

Car accident claims



Website Optimized to Convert 

We began to optimize the website focusing on generating new business by implementing a 
“request a quote” form. 

We created one page per product, Personal Injury and Employment Law, and included Davie,
Florida, as the main geo-target. 

We designed a content strategy that included turning the frequently asked questions into articles 
and videos to promote user engagement on the website.







Our partnership with Micah has significantly benefited The Longo Firm. We have reached our goals of generating 
at least two highly qualified leads per month and are on our way to exceeding them.

In only six months we continuously improved our metrics by increasing the number of calls generated by 360 
percent. We also have increased the conversion rate by 93.74 percent from 14.70 percent in April 2015 to 
28.48 percent in August 2015. The cost per acquisition decreased by 45 percent from April to August 2015.

In less than one year we generated 153 leads from AdWords alone. We achieved a return on investment of six 
to one, meaning that for every dollar Micah spends on AdWords, he receives six dollars in return.

The Longo Firm decided to implement a holistic approach for its digital marketing. We not only manage the firm’s 
Google AdWords campaign, but we also have designed its website and provided SEO services. The three services 
combined have yielded the results The Longo Firm had been seeking.

The Results

Tracking Calls and Conversions for a Higher ROI

We installed call tracking and conversion tracking for contact forms to learn how effectively our clicks led to 
valuable customer activity,allowing us to invest the budget efficiently and help boost the ROI.



www.whitesharkmedia.com  •     Call us today at (305) 728-4828 for a Free Evaluation

Results Summary
In only five months, White Shark Media achieved The Longo Firm’s goals and 

increased the amount of business in the following ways:

Calls 
increased by 
360%

Conversion rate 
increased by 
93.74%

CPA 
decreased by 
45%

Traffic 
increased by 
153%

“I have been working with them for around six months now, and the return has 
been well worth the money. White Shark Media has helped me align my business 
with my target market. I have been able to sign new clients, increase my conversion 
rate, and increase the quality of the calls I receive, and that’s what’s really valuable.”
Micah Longo
OWNER | THE LONGO FIRM
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